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Presentation Overview

•Overview of Bridging the Gap (BTG)

• BTG policy research and policy surveillance data

•Overview of selected BTG resources

• District wellness policy reports and analyses

• State snack food and beverage law website

•Resources and contacts



Bridging the Gap
An overview
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Bridging the Gap is……

• A collaborative effort to assess the impacts of policies, programs & 

other environmental factors on the health behaviors of children and 

adolescents, including those in high-risk racial/ethnic  and 

lower-income populations and communities

• Youth, Education and Society – University of Michigan’s Institute for Social 

Research, Lloyd Johnston and colleagues

• ImpacTeen/Food & Fitness – University of Illinois at Chicago’s Health Policy 

Center, Frank Chaloupka and colleagues

• An RWJF initiative begun in 1997

• Initial focus on youth alcohol, tobacco and other drug use

• Adapted in 2003 to focus on youth diets, activity, and weight outcomes

• Leverages the ongoing NIDA-funded Monitoring the Future study
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State and National

National and 

market level food 
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School and Organizational

Individual and Household
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of beverages, 

snack foods, 

and 

restaurant 

food

Availability and 

accessibility of 

physical activity 

opportunities

Annual community data collection and ongoing district wellness policy 

collection and coding (UIC)
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environment that impact 
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regulations, and 

ordinances that can 
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State policies 

related to 
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Bridging the Gap - Obesity
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school district 

wellness policies

State level 

policies 

addressing the 

built 

environment
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Bridging the Gap Policy Surveillance and 
Research Topics

*nationally-representative samples

TOPIC

Codified 

State Laws 

(all states)

County/

Municipal

Policies*

School 

District 

Policies/

Regs*

Taxes on SSBs X X

Taxes on snacks and restaurant sales X

State food definitions for determining tax 

applicability
X

Community-level food and PA environment-

related policies
X

School-related policies

School wellness and related school 

nutrition/PA (see next slide)
X X

Farm-to-school X X

Shared use of school facilities (planned) X X

Safe Routes to School/

Minimum Busing Distance
X X
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Categories of markers included for state/district school 
wellness-related laws and policies

Category Number of Items

Nutrition education 8

School meals 17

Competitive foods & beverages 30 (15 of which are coded separately by 

6 locations of sale*)

Physical activity 14

Physical education 25

Staff wellness 3

Communications/marketing 3

Evaluation and reporting 28

*A la carte, vending machines, stores, fundraisers, evening/community events, class parties



BTG District Wellness Policy 
Surveillance and Resources
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BTG District Wellness Policy Study Overview

Largest, ongoing nationwide evaluation of school district 

wellness policies
–Nationally representative sample of 579, 641, 592, 622, and 679 

public school districts, respectively, for school years 06-07, 07-08, 

08-09, 09-10, and 10-11 (11-12 compiled but not yet reported; 12-13 

collection underway)
– 94-98% policy collection rates in all years

–Coded for policies effective as of the day after labor day of each year 

(proxy for 1st day of each school year)

Primary policy collection and analysis, included wellness 

policy and all associated regulations/guidelines/ procedures
–Also included cross-referenced policies/models/ embedded state 

laws
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District Policy Coding Scheme

Policies coded by grade level using adaptation of 
Schwartz et al. (2009) scheme which focused on 
required wellness policy elements as well as provisions 
for physical education

Significantly enhanced competitive food & beverage 
coding scheme commencing with SY 08-09 to assess 
alignment with IOM Nutrition Standards for Foods Sold 
in Schools

• Rudd Center WellSAT tool now incorporates this scheme as well
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Categories of markers included for each topic area

Category Number of Items

Nutrition education 8

School meals 17

Competitive foods & beverages 30 (15 of which are coded separately by 

6 locations of sale*)

Physical activity 14

Physical education 25

Staff wellness 3

Communications/marketing 3

Evaluation and reporting 28

*A la carte, vending machines, stores, fundraisers, evening/community events, class parties
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Coding Scheme cont.

Policies evaluated using an ordinal coding scheme:

0: No policy

1: Weak policy (should, encourage, may, try, attempt)

2: Strong policy (must, shall, require)

For competitive food and beverage content restrictions, 
policies coded using additional coding scheme that 
accounts for the 2007 IOM competitive food standards
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Competitive Food and Beverage Policy Coding 
Scheme

Policies evaluated for competitive foods/beverages using an ordinal coding 

scheme and coded separately for each location of sale:

0: No policy

1: Weak policy (should, encourage, may, try, attempt)

2: Strong policy (must, shall, require), but less than IOM standards (if 

applicable)*

3: Meets IOM standard+

4: Competitive food & beverage ban

+Not all items had an IOM standard

*Not all items had a strong category other than the IOM strong category
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Bridging the Gap Wellness Policy Surveillance 
Reports

Vol. 3 released

2/28/13

Vol. 2

Vol. 1
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Bridging the Gap Wellness Policy Report Vol. 3-
Overview
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Bridging the Gap Wellness Policy Report Vol. 3-
Key Findings: Overall Progress
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Bridging the Gap Wellness Policy Report Vol. 3- Key Findings: 
Wellness Policy Comprehensiveness and Strength
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Bridging the Gap Wellness Policy Report Vol. 3- Key Findings: 
Competitive Food Limits
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Bridging the Gap Wellness Policy Report Vol. 3- Key Findings: 
Competitive Beverage Bans



20Title of Presentationwww.bridgingthegapresearch.org

New Section: Wellness Policy 
Reporting Requirements

•New section added to respond to wellness 

policy reporting provisions included in the 

Healthy, Hunger-Free Kids Act of 2010 (HHFKA)

• Data illustrate how little reporting is currently 

required in wellness policies
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Wellness Policy Opportunities

•Federal level

• Promulgate wellness policy regulations as 

required by HHFKA

• Adopt and implement final snack food and 

beverage standards

• Identify strategies for institutionalizing 

opportunities for physical activity throughout the 

school day

• Provide districts with TA, model policies and 

resources to facilitate policy implementation
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Wellness Policy Opportunities

•State level

• Adopt statewide standards and guidelines for 

districts to follow

• Provide TA and resources to support district 

implementation of state/district policies

• Compile and post district policies on state 

websites
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Wellness Policy Opportunities

•Local level

• Continue to review, evaluate, update policies that will 

support overall student health

• Disseminate information about the wellness policy and 

implementation efforts and make this information publicly 

accessible

• Engage the community in implementation efforts

• Focus on policy changes to facilitate student compliance 

with the Physical Activity Guidelines for Americans and 

the Dietary Guidelines for Americans recommendations
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Key Report Tables—Table 1: STUDENT-weighted 
data on wellness policy components
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Key Report Tables—Table 2: DISTRICT-weighted 
data on wellness policy components
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Key Report Tables—Table 3: STUDENT-weighted 
competitive food and beverage policy components
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Key Report Tables—Table 4: DISTRICT-weighted 
competitive food and beverage policy components



Bridging the Gap State Laws on Snack 
Foods and Beverages Interactive 
Website
Forthcoming
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Bridging the Gap State Snack Food 
and Beverage Law Data Overview

• Codified statutory and administrative (i.e., regulatory) laws 

for all 50 states effective as of the September of each school 

year (to correspond with district policy data)

• Does not include informal, non-codified policies, measures of 

implementation, guidelines, etc.

• Primary legal research using Lexis-Nexis and Westlaw 

databases

• Verified data against secondary sources

• e.g., TFAH F as in FAT compilations, NASBE School Health Policy 

Database, National Conference of State Legislatures 

database/reports, Rudd Center State Legislative Database

• Laws coded using same scheme as district policy data
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Home Page
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Explore Data Page—Bar Chart Version

The user can 
click on the 
Facebook or 
Twitter links to 
share a given 
page via social 
media

Grade levels 
of 
applicability

Factoids from BTG 
reports

School year
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Explore Data Page—Map Version
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Sample Social Media Material Generated
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State Profiles

Pick a state and the 

profile of laws for that state

will appear (next slide)



35Title of Presentationwww.bridgingthegapresearch.org

State Profile:
Example-
California, SY 
11-12

Users can select a 
specific location 
of sale or scroll 
down the page to 
see them all 
listed.
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About Page



Resources
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For more information: www.bridgingthegapresearch.org

Sign up for 

our email 

list!!!

Follow us on Twitter:

@BTGresearch

@Jfchriqui

http://www.bridgingthegapresearch.org/
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www.bridgingthegapresarch.org

http://www.bridgingthegapresarch.org/

