
Smart School Foods Hub 

Coalition  

Thanks for joining us! 

We will be starting shortly. 



Participants  

• Asian & Pacific Islander American Health Forum* 
• Louisiana Public Health Institute* 
• Texas Action for Healthy Kids* 
 

 
• AASA, The School Superintendents’ Association  
• Alliance for a Healthier Generation 
• Association of State & Territorial Public Health Nutrition Directions (ASTPHND)  
• Centers for Disease Control and Prevention (CDC) 
• First Focus 
• Mission: Readiness 
• National Association of Chronic Disease Directors 
• National Education Association’s Health Information Network 
• Robert Wood Johnson Foundation 
• Rudd Center for Food Policy and Obesity  
• Safe Routes to School National Partnership  
• School Nutrition Association  
• Society for Nutrition Education and Behavior (SNEB) 
• University of Arkansas  



Coalition Charter  

In June 2014, the Kids’ Safe and Healthful Foods Project, a joint initiative of The Pew 
Charitable Trusts and the Robert Wood Johnson Foundation, launched the Smart 
School Foods Coalition in partnership with the American Heart Association’s Voices for 
Healthy Kids Initiative. Coalition Members are national, state, regional, and local 
organizations and individuals dedicated to ensuring that all foods available in schools 
are healthy.  

 

The Smart School Foods Coalition serves as a forum for those interested in improving 
the school food environment to connect and share information, identify opportunities 
for action, and advocate for healthier state and local policies and practices focused on 
improving the nutritional quality of foods available in schools.  

 



Coalition Goals  

• Serve as an “information hub” – attempting to track what is 
happening at the local/state level around school foods policy 
(across the country)  

• Serve as a connector from national to state and local 
groups/networks working on these issues, as well as 
between/among states   

• Build stakeholder involvement in the issue by cultivating new 
organizational interest  including organizations currently under-
represented on the issue such as those representing or working 
with priority populations, including youth, rural communities, 
communities of color) 

• Promote the sharing of resources, tools, training, and technical 
assistance to support smart school food policies and obesity 
prevention in school settings 

• Promote greater health equity outcomes via state campaign work.  
 



Coalition Structure 

The coalition will be comprised of organizations committed to 
promoting healthy school food. As no coalition action is anticipated, 
there will be no formal decision making process or authority. Members 
of the coalition who wish to collaborate on specific projects or 
advocacy work will have the opportunity to do that, but the coalition 
itself will not take positions, submit testimony, or advocate directly for 
change. The coalition will be managed and facilitated by the Smart 
School Foods Hub and all members will have an equal voice in the 
discussions.  

 



Today’s Agenda 

– New Research: Bridging the Gap 
Yvonne M. Terry-McElrath, MSA  

Senior Research Associate, Institute for Social Research 

University Michigan 

– What’s Happening in the States 

– Recent Experience: Oklahoma Heart Association 
Naomi Amaha 

Senior Government Relations Director at American Heart Association | American 
Stroke Association 

Oklahoma City, Oklahoma Area 

– Discussion 
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Johnston, L.D., O’Malley, P.M., Terry-McElrath, Y.M., & Colabianchi, N. School Policies and Practices to Improve Health and Prevent Obesity: 

National Secondary School Survey Results: School Years 2006–07 through 2012–13. Volume 5. Bridging the Gap Program, Survey Research 

Center, Institute for Social Research, Ann Arbor, MI, 2014. 

 

The Changing Landscape of Competitive 

Foods and Beverages in US Secondary 

Schools 

Presented by: Yvonne M. Terry-McElrath, MSA  

Senior Research Associate, Institute for Social Research 

University Michigan 
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@BTGresearch 

follow us 

https://twitter.com/btgresearch
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School Competitive Foods and Beverages from 
2007-2013… 

• How may students have access to various types of competitive venues, and 

is availability changing? 

 

• What types of foods and beverages are available, and how has availability 

changed? 
 

• How is pricing being used to affect student competitive venue purchases? 
 

• As of 2014….how many students attended schools making significant 

changes to competitive venues based on new Smart Snacks Standards? 
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School Awareness of Smart Snacks Standards, 
2014  
(% of Students) 

Middle 
school 

High 

school 

To what extent are you familiar with the USDA’s updated standards for 

foods and beverages sold to students through competitive venues? 

     Not at all 17% 13% 

     To a little extent 17% 21% 

     To some extent 39% 33% 

     To a great extent 18% 23% 

     To a very great extent 9% 9% 
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School Preparation for Smart Snacks Standards, 
2014  
(% of Students) 

Middle 
school 

High 

school 

To what extent have you started to change your school practices to 

comply with the competitive venue standards? 

     Not at all 13% 9% 

     Have started to discuss 8% 13% 

     Planning changes for next year 15% 24% 

     Have already made changes 64% 54% 
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Bridging the Gap 

stay in touch 

@BTGresearch 

Bridging the Gap is a nationally recognized research program 

of the Robert Wood Johnson Foundation and is housed at: 

Yvonne M. Terry-McElrath, MSA 

Email yterry@umich.edu 

For more information, and to sign up to receive news and updates, visit 

us at www.bridgingthegapresearch.org. 

https://twitter.com/btgresearch


Fundraising Exemption Policies 

Zero Exemptions  

Early Adopter (zero 
exemptions before 
Smart Snacks) 

Exemptions allowed, less than ten 

Exemptions allowed, length based on 
school-dependent variables  

Exemptions allowed, ten or more  
(for at least one grade level)   
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Pending State Legislation 

Requires the creation of a fundraising 
exemption policy: Arizona, Michigan,  
Ohio, Utah, Virginia  
 
Creates alignment with Smart Snacks: 
Indiana, New York, Ohio, Oregon, 
South Carolina, Virginia  
 
 
Indiana—creates meal time requirements  
 
Maryland—requires local wellness policies to 
address competitive foods 
 
South Carolina—requires a la carte items to be 
listed on school menus and for existing school 
improvement plans to include health 
 
Utah—allows schools to be exempted from 
following federal requirements  

 



Oklahoma Competitive Foods: Fundraising Exemptions 
Lessons Learned  

 
Naomi Amaha 

Senior Government Relations Director – Arkansas and 
Oklahoma  

March 10, 2015  
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Lessons Learned 
 

 Develop relationships with State Department of Education 
Staff, Board of Education Members, and State Superintendent 

 Engage Local Level Stakeholders: School Superintendents, 
School board members, coalitions, etc. 

 Identify your allies and opposition  
 Understand the opposition’s message and messengers 
 If applicable, work with opposition to find a compromise  
 Highlight success stories for Healthy/Non-Food Fundraisers  


